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May 17,2007

Honorable Mayor Will Wymi
City Council Members
Austin, TX

Dear Mayor and Council,

We respectfully request that the Council fully affirm its support for Elderly
Support Services in the CDBG Action Plan with at least level funding
between 5120,000 and $150,000 per year It must be noted that the older
adult population is growing nationwide and our community must explore
how to adequately provide for the huge demographic changes that are taking
place Special attention must be drawn to the 'very old' population, for
which support services are most urgently needed

In addition, we beg consideration that the city invests in Family Eldercare s
new Program Center that will be built at the new Mueller re-development site
on land donated by local philanthropists Dick and Sara Rathgeber As a
community it is imperative that we begin to lay the foundation for services to
expand and grow to meet the needs of older adults

Aging in community is our desired outcome and the preferred way of living
for older adults We believe it is appropriate to access CDBG funding to
allow us to build a Program Center for Family Eldercare so that we can serve
the frail older population more adequately The services provided by Family
Eldercare represent those deemed essential and critical to support frail adults
to insure that they live successfully-free from neglect abuse and
exploitation

We request consideration of a one-time investment of $250,000 that will
help us leverage the land donation and the balance of the $6 4M needed to
design, build and operate the new Program Center Included in the folder is
our Business Plan, which includes details on the ROI, and information about
how Family Eldercare provides benefits for older adults, people with
disabilities, and those who care for them Benefits for the city include
workforce expansion and newjob creation, and the building of more
affordable housing communities like the CDBG 'award winning" Lyons
Gardens in central East Austin where the average rent paid by our tenants is
$ 133 per month We will be able to expand our protective and preventative
services like In Home Care and Respite, Bill Payer, Case Management and
the Guardianship program

U t d Wy
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It is absolutely critical that we grow our services so we can prepare and continue to expand
services over the next 10 >cars to meet the needs of the elder population

"The measure of a community is how it treats those in the dawn of life and those m the
twilight years"'

Please set aside $250,000 to invest in our Program Center so to address the future growing
needs of the elderly in our community

Sincete'ly

Langl
Executive Director

>n behalf of the
Board of Directors
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ercare Capital Campaign
Business Plan for a new
Program Center
May 2007

In Fall 2006 Family Eldercare embarked on a $6 4M capital
campaign for a new Program Center at Rathgeber Village in
East Austin at the Mueller Redevelopment Site This Capital
Campaign Business Plan serves as a reference too! to provide
background information about the organization s history
programs and projections for growth
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About Family Eldercare

Family Eldercare a 501(c)(3) was founded in Austin Texas in 1982 by a group of

professionals in the field of geriatrics who were committed to supporting the

family s role as caregiver for frail elders through training and information The

agency has greatly expanded over the years to meet growing community needs

and is now in its 25th year of providing services to support and protect frail elderly

and people with disabilities Our services include seven major programs

designed to prevent abuse neglect self-neglect and financial exploitation of

elders and adults with disabilities

Mission

Family Eldercare's mission is to provide essential services for

elders, adults with disabilities, and those who care for them All

programs are designed to prolong independent living in the least

restrictive environment and to promote the health well-being and dignity

of our clients and their caregivers Services are provided to the whole

community on a sliding fee scale based on need

Current Noteworthy Statistics

• We annually serve more than 5 100 older adults and people with

disabilities in Travis and Williamson Counties

• The agency is governed by a 20-member Board of Directors and

staffed by 39 full-time and 93 part time employees including 89

Care Attendants

• Each year approximately 660 volunteers including 60 or so

pro bono attorneys donate approximately 12 000 hours of service

valued at more than $883 881

Family Eldercare Capital Campaign Business Plan Page 3



History and Scope of Services

• In 1986, at the request of the Travis County Probate Court the

Guardianship Program was initiated to provide legal protections for

adults who lack mental capacity urgently need a guardian and do not

have a family member to fulfill that role

• In 1986, the Bill Payer Program was launched to provide volunteer-

assisted bill payer and representative payee services to low income adults

who are unable to manage their own finances and are at risk for financial

exploitation self-neglect homelessness and premature

mstitutionahzation

• In 1988 Family Eldercare began contracting to provide Consultation,

Care Planning and Referral Services to corporate employee caregivers

in Central Texas serving AMD IBM 3M and the Travis County

community This program has expanded to include Service Coordination

at many senior housing communities throughout Travis and Williamson

counties Additionally through consultations we serve families and older

adults who are facing changing life circumstances

• In 1990 the Annual Summer Fan Drive was initiated to collect and

distribute fans and air conditioners to low-income older adults people with

disabilities and families with children in Travis and surrounding counties

and to raise funds for the provision of other essential services Since the

program s inception more than 20 000 households have been served with

more than 51 000 fans and 600 air conditioners

• In 1995 the In-Home Care & Respite Services program was acquired

Family Eldercare Capital Campaign Business Plan Page 4



from Senior Respite Service a local nonprofit that had operated the

service in the Austin area since 1983 The program recruits and trains

Care Attendants who provide in home care and personal attendant

services on a sliding fee scale making services accessible to older adults

and families at all income levels

• In 1997, the Elder Shelter opened The Elder Shelter is the only

transitional housing program in Austin that provides temporary housing

specifically geared to the needs of the elderly The Elder Shelter program

provides affordable supportive housing that enables low to moderate

income seniors to leave an abusive or unsafe living situation or to prevent

homelessness Currently the Elder Shelter Program operates 17

apartments and can house up to 25 people in desperate need of

temporary housing while we seek to find them a more permanent solution

• In late 2001 a $5 6 million capital campaign was launched to build and

operate the Lyons Gardens Senior Housing Community a 54-unit

supportive housing development for low-income seniors in East Austin

Lyons Gardens opened in October 2004 and has become an award-

winning national model of what low income senior housing can be

o In early 2006 Family Eldercare integrated Case Management into all

programs to assure that each client is thoroughly assessed and provided

with seamless access to all available support services The agency also

added a food bank to support its clients living independently in the

community as well as needy residents in the surrounding neighborhood

In this way health housing and basic needs are met and monitored to

promote successful aging in the community with as much independence

Family Eldercare Capital Campaign Business Plan Page 5



as possible

A Growing Need

Every seven seconds another Baby Boomer turns 50

-- Bill Geist The Big 5 Oh

Changing Demographics The "Graying" of Central Texas

The graying of Texas has been happening quietly over the past seven

years and will continue over the next generation Forecasts for the future of

the elder population include staggering projections such as

1 The most dramatic growth in the elder population will take place in

Travis Williamson and Hays Counties where the number of older

adults is expected to increase by 74% from 98 807 in 2005 to 171 690

in 2015 1

2 The results of a July 2005 survey of elderly Travis County residents

sponsored by St Davids Community Health Foundation and the Mitte

Foundation found that while most (89%) older adults live in their own

homes many need access to essential services and support to help

them continue to live independently The number of older adults in

Travis County needing assistance with daily activities will increase

from 14 850 in 2005 to 21 139 in 2015 a 42% increase in need 2

3 One in five Travis County households care for elderly relatives 3

1 2005 report to the Capital Area Planning Council Regional Economic Models Inc

Living Independently Travis County s Older Adults Speak on Their Needs & the Challenges of
Maintaining Their Independence January 2006
3Agir
2001

2

A
3 Aging Services Environmental Scan Community Assessment of Older Adults in Travis County
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4 Women minorities and the oldest old (people ages 85+) - groups that

have historically had the highest poverty rates - comprise the largest

and fastest growing elderly populations (based on U S census data)

5 Austin long considered a city of young people ranked third among

major metropolitan areas nationwide in the growth rate of its elderly

population during the 1990s Between 2000 and 2005 the Austin San

Marcos Metropolitan Statistical Areas (MSA) elderly population

experienced more growth (20 6%) than any other MSA in Texas (based

on 2005 U S Census data)

Growth Within

Family Eldercare has experienced dynamic growth in demand for

services programs and staff over the past decade

• Since 1997 our services grew 71% from 3 000 clients to 5 116

clients in 2006

• Staff grew at a rate of 86% from 20 full-time equivalent staff and 60

In-Home Care Attendants in 1997 to 39 full-time equivalent staff

and 110 In Home Care Attendants in 2006 to meet the increased

need

This growth will continue as Family Eldercare works to keep pace with our

community s booming elderly population

Our Vision Why We Must Expand Our Capacity

Our vision is that elders and adults with disabilities will live in a supportive

community with dignity and as much independence as possible These most

vulnerable members of our community cannot do so without assistance Family

Family Eldercare Capital Campaign Business Plan Page 7



Eldercare is uniquely positioned to meet the needs of our community s

dramatically increasing aging population Our services span the continuum of

care needed to sustain support and protect the frail elderly and people with

disabilities The agency s many assets are

• We provide a broad continuum of high quality affordable supportive and

protective services for elders people with disabilities and family

caregivers

• We hire quality workers and pay competitive wages

• Services are provided to persons of all income levels either at no charge

or on a sliding fee scale

• Hundreds of volunteers assist with service delivery donating hundreds of

hours of free legal services bill paying budgeting and protective

advocacy

• We have a large pool of dedicated community volunteers

• We have a funding base that incorporates a diverse balanced blend of

private and public support

• We have one of the lowest administrative costs (12%) of any nonprofit

organization in Texas

• We are blessed with a passionately committed involved Board of

Directors and staff

However, our lack of space challenges and threatens to jeopardize the

tremendous momentum that has been gained Family Eldercare s 6 555

square foot Program Center at 2210 Hancock Drive in Central Austin is past

capacity with our current number of clients staff and volunteers The critical

need to expand our service delivery capacity is further underscored by the

Family Eldercare Capital Campaign Business Plan Page 8



tremendous growth in the elderly population that is projected to occur in Central

Texas over the next ten years We anticipate needing to more than double our

staff, volunteers and numbers of clients served within the next ten years in order

to meet the oncoming elder boom

Rentvs Buy Analysis

Family Eldercare believes an investment in a Program Center located in

Rathgeber Village is the best way to serve the older and disabled

residents of the Central Texas community

Family Eldercare estimates it would save at least $205 000 over ten years

in building a 14 660 square foot Program Center rather than renting a

comparable office space at an estimated cost of $20 per square foot per

year The savings would be substantially more over a twenty or thirty year

occupancy period The assumptions used in this analysis include

• Constructions costs of $2 944 000

• Use of the building for at least ten years

• Additional maintenance cost of $18 500 a year with a 3% increase

in these costs per year

• Rent alternative assumes a 3% increase in rent a year

• Utilities insurance janitorial and office equipment costs were left

out of both equations because it is assumed those would be the

same regardless of which alternative Family Eldercare would

choose

Additional advantages of ownership include

• Potentially appreciating asset that could be used to leverage

continued expansion in the future Our current office building has

Family Eldercare Capital Campaign Business Plan Page 9



an estimated market value of $1 4 million which is a 100%

increase from the original purchase price of $700 000

• Debt-free ownership of a building would result in lower future cash

outflows and lower operating costs over the life of the property

keeping down administrative costs

• Most funding sources especially government prefer to support

direct client costs such as salaries and are reluctant to support

operating costs such as rent

• Ownership provides financial stability without the risks of moving or

large rent increases

• Ownership provides a sense of community stability security and

control We are free to design and change the building interior to

meet changing needs of our clients and our programs

Capital Campaign Goals and Objectives - $6,400.000

Item Budgeted Cost

Construction Costs $ 2 944 000

Furnishings Fixtures & Equipment $ 480 000

Program Center Operating

Endowment $ 2 000 000

Operating Funds (2 Year) $ 500 000

Capital Campaign Costs $ 476 000

TOTAL $ 6,400,000

Family Eldercare s Board of Directors became committed to a capital

campaign in the fall of 2006 The Board recognized the pressing need to

build equip and sustain a much larger Program Center for the provision

Family Eldercare Capital Campaign Business Plan Page 10



of services and to continue meeting the organization s mission The

campaign goals include a $2 million endowment to insure that the

organization will be able to sustain greater operating expenses as it

grows Through a generous challenge gift of two acres of land from Dick

and Sara Rathgeber Family Eldercare has been offered a unique

opportunity to be a key partner in Rathgeber Village located at the former

Mueller Airport site

Strategy for Raising $6 4M

Family Eldercare's Board of Directors has designated the estimated

$1 4 million equity in the Hancock Drive Program Center which the

agency owns outright and $250,000 in reserve funds to help pay for the

capital campaign costs Additionally our campaign strategy includes

raising funds through private foundations such as the Mitte Meadows

Mabee Kresge Beaumont and St David s Healthcare Foundation ($2M),

local government ($500,000), and individuals ($2 25M) which will

leverage the land donation from Dick and Sara Rathgeber (estimated

value $600000)

Recap of Campaign Strategy

• $ 1,400,000- sale of current facility

• $ 250,000- reserved funds

• $ 2,000,000- private foundations

• $ 500,000- local government

• $ 2,250,000- individuals

$ 6.400.000 Total

Family Eldercare Capital Campaign Business Plan Page 11



While we project being able to increase our annual operating income by

13% to cover expected operating cost increases Family Eldercare has

included the budget amount below in order to provide a buffer against any

unexpected shortfalls

• $500 000 in our Capital Campaign budget to cover first and second

year funding gaps often incurred by other organizations in capital

campaigns and service expansion activities and

• $2 million endowment to function as an ongoing (beyond the first

two years of operation in the new building) sustainable source of

additional annual operating income for maintenance of up to 5% of

principal with any balance of income going to increase principal

(This is based on a policy of using no more than 5% of income from

the endowment for operations )

Our intent is to break ground in 2008 and have the Program Center

completed in 2009 (see Appendix E)

Proiect Scope

• The ultimate goal of this campaign is to expand Family Eldercare s

capacity to meet the increasing service needs of older adults people with

disabilities and their caregivers in Central Texas so they can remain

safely living in their homes and communities for as long as possible

• Additionally the new building will enable us to host educational trainings

and seminars to support elders and their families with care-giving and

aging related topics

• We will also be able to expand our current food bank opening it up not

only to our clients but also to residents in northeast Austin

Family Eldercare Capital Campaign Business Plan Page 12



including the Mueller area (which has no known food bank)

• The project scope includes sustaining the operations during the

fundraismg and construction phase as well as covering the increases in

maintenance of a larger Program Center

• The 14 660 square-foot Program Center will be built on two acres of land in

Rathgeber Village an innovative campus of prominent nonprofit social

service organizations Family Eldercare is receiving the land (valued at

$600 000) as a challenge gift from philanthropists Dick and Sara

Rathgeber

• Similar to the Wilson Historic District in Dallas Rathgeber Village will create

a community of nonprofits working together to provide a continuum of

cradle to grave services to promote and protect the health safety and

well being of the elderly children people with disabilities and their families

in Central Texas Family Eldercare is the only nonprofit provider of services

for the elderly currently planned for Rathgeber Village

• The Program Center will be constructed to allow the agency room to grow

with ample offices to accommodate projected increases in program support

activities and administrative staff for at least ten years The building will

feature fully equipped client and family counseling rooms to ensure

confidentiality Regular volunteer and in home care worker trainings will

take place in a large multi-purpose room The multi-purpose room will also

be used to tram staff from other nonprofit partner organizations participating

in the Summer Fan Drive and provide meeting space for the Board of

Directors staff volunteers and community groups

Family Eldercare Capital Campaign Business Plan Page 13



The design incorporates landscaped courtyards to allow ample natural light

into the building and create a healthy ambient workplace As part of the

Mueller Redevelopment Master Plan Family Eldercare is required to

adhere to two star Leadership in Energy and Environmental Design (LEED)

requirements for green building

One of the benefits of co locating with other non-profits at Rathgeber

Village is sharing amenities This will be more cost efficient resulting in a

more effective place to operate a nonprofit Benefits include

• A large parking lot

• Shared upkeep and maintenance expenses

• Facility common areas and training centers

Family Eldercare's Annual Operating Budget

Category

Fees for Services

Government Grants

Foundation Grants

Events

Private Philanthropy

Contributed Services

Investment Income

TOTAL INCOME

Program Expenses

Administrative

Fundraismg / Special Events

2006 Actuals

$1 208 077

$862 742

$394 250

$216520

$399312

$840 579

$21 835

$3,943,315

$3 540 609

$343312

$136704

Protected
2009 Budqet

$2 001 745

$1 011 391

$474189

$354 356

$493019

$896914

$100000

$5,331,614

$4 627 008

$497 830

$206 776
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Upon completion of the capital campaign Family Eldercare will move from

a 6 500 square foot building into a new 14 660 square foot Program

Center that will allow for continued staff and program expansion We

anticipate that we will need to more than double our staff m order to

serve the growing elderly population during the next ten years

Although the new Program Center will be more energy efficient than the

current building it is estimated that annual operating costs will increase by

$54 200 in the first year of occupancy and 3% each year thereafter

These projected increases include

First Year

Utilities

Maintenance

Landscaping

Security

Current
Expenses

$ 14 000

$9000

$0

$800

Proiected
Expenses

$ 35 000

$ 22 500

$18500

$2000

Total $ 23,800 $ 78,000

Program expansion will occur as demand requires and our projections are

that we will experience program staff additions as follows

Year 1 of the new building = 2 staff at $ 39 000 each

Year 2 of the new building = 3 staff at $ 40 170 each

Year 3 of the new building = 4 staff at $ 41 375 each
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Historically fees for services have covered about 30% of our operating

budget with the balance provided from other funding sources We

anticipate that this ratio of fees for services and other funding sources will

remain constant

Family Eldercare Leadership and Capital Campaign Protect

Management

Family Eldercare has created a Capital Campaign Steering Committee

comprised of attorneys bankers corporate professionals and

philanthropists who are passionately committed to Family Eldercare s

mission and vision and who are dedicated to secure the balance of the

funding

• The Steering Committee is co chaired by Holly Oilman a
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practicing guardianship and elder law attorney and Susan Sharlot

a retired attorney and retired registered nurse The committee is

assisted by Family Eldercare development staff Committee

members have benefited from training by and consultation with the

Dim Partners a leading fundraismg consulting firm specializing in

capital campaigns and major gift cultivation

• Miro Rivera Architects is designing the building Founded in 2000

Miro Rivera Architects has received numerous design awards from

the American Institute of Architects in New York City New York

State Austin and Texas and has been honored by the American

Institute of Steel Construction The Board of Directors has

established a Building Planning Committee to review building

plans design and construction

• Karen Langley, Executive Director of Family Eldercare since

1989 provides overall project oversight Ms Langley has over 25

years experience in the nonprofit sector with 20 of those years

spent as Executive Director In addition to a Bachelor of Arts

degree in Political Science from Simpson College Ms Langley

received an accreditation in nonprofit management from the

University of Texas at Austin She is a recent past President of the

Austin Area Human Services Association and serves on several

community planning bodies including Affordable Housing Aging

Services Council and the Basic Needs Services Collaboration Ms

Langley has also served as the treasurer and a board member of

Texas Low Income Housing Information Service
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Appendix A CONFIDENTIAL

PROPOSED CAPITAL CAMPAIGN OBJECTIVES

Building Construction $2,384,000

Construction of a 14660 sq ft Building-$/35 $14Qpersq ft

Includes construction bridge loan interest

Contingent and Escalation $284,000

Site Development $340,000

(Ceo Technical and Surveying, Site Preparation Detention Pond

Parking Lot, SideivalLs, Mtsc Site Work and landscaping)

Soft Costs $220,000

(Architect ind Engineering Work - 9%)

Furnishings, Fixtures, and Equipment (FFE) $400,000

Office Relocation $5,000

Facility & Operating Endowment ($1OOK annua]l> or 5%) $2,000,000

Operating Funds (2 Years) $500,000

Additional Staffing Needs

Unused Funds Comert to the Endowment

Fundraising and Donor Recognition Costs (7 4% of goal} $476,000

Technology Infrastructure $75,000

Integrated Donor and Volunteer Software

TOTAL CAMPAIGN S6.4QQ.OOO

*Note Some of the objectives may be funded through in Lind donations
k*Note Family Eldercare s place in Rathgeber Village was secured through a generous land donation

by DicL and Sara Ratbgeber

May 2007



Appendix B CONFIDENTIAL

flmilu ercare

SPACE

Capital Campaign

Named Gift Opportunities

EXAMPLE
DESIGNATION

AMOUNT RESERVED

Program Center

Board Room

Building Cntrance Arei

Court) ard

Courts ard Water Feature

Guardianship Wing

In Home Care Wing

South Wing

West Wing

Court; ard Garden

Cast Gro\e

West Gro\ e

Mam Lobb\

Garden (South)

Family Eldercare s Elaine Johnson
Program Center

I be Culler Family Board Room in
honor of Susan Culler

Joyce Enhance Area

Reynolds Courtyard

1 be l-jtal Tomtom

Bissett Family Guardianship Wing

Carol Marier Memorial Wing

John Carroll Wing

Williams West Wing

I-Sf/er Honorary Garden

Owens ramily Grove

Sponsion Grove

Krnegar l^obby

Anms Carden

S3 million

SI million

$1 million

$1 million

S?DO 000

S750000

$750 000

$750 000

$750 000

$500 000

$500 000

S500 000

S450 000

$300 000

Committed —
Mttte Family

NOTE Aiailabiiity of naming opportunities subject to date of gift and reservation I?) donor

1 of 3
May 2007



Appendix B

SPACE EXAMPLE
DESIGNATION

CONFIDENTIAL

AMOUNT RESERVED

Garden (East)

Garden (West)

Famil) Counseling Room
First Floor

Small Conference Room 2

Second Floor

Elevator T obb}

Both floors

Office Execume Director

Small Conference Room 1

Second Floor

Building Cornerstones
(Back South)

Building Cornerstones
(Back West)

Building Cornerstones
(Front East)

Building Cornerstones
(Front North)

Offices Size B

Office Size A

Reamer Garden in honor ofAljra
Reamer

Olga Reyna Garden

\-jura Tobm Room

Frank Conference Roam

Ronald Memorial l^obby

Summer &\ecntiie Office

Butler Family Conference ROOM

Weber Cornerstone

Bledsoe Family Cornerstone

Ahaa S need Honorary Cornerstone

Vera Weston Alemonal Cornerstone

Martin Family Office

Bosqne% Office

3250 000

5250,000

S250 000

$250 000

SI 50 000

SI 50 000

SI 50 000

SI 00 000

SI 00 000

SI 00 000

SI 00 000

SI 00 000

S50 000

\TOTE Availability of naming opportunities subject to date of gift and reservation by donor

2 of 3
May 2007



Appendix B

SPACE EXAMPLE
DESIGNATION

CONFIDENTIAL

AMOUNT RESERVED

Work Areas (Cubicles) Judy and Dand Be// Work Area S2D 000

NOTE Availability of naming opportunities subject to date of gift and reservation by donor

3 of 3
May 2007
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Appendix C m i u

Client Proicctions and Return on Investment (ROD

Cl 1 S A A w di Sen dl

2006 2007 200 X 2009 2011 2012 2011 2014

Family Eldercare estimates an investment in our office building located at Rathgeber
Village would result in a 131 % return on investment (ROI) based on a ten year client
projection Client served would increase from 5 116 clients actually served in 2006 to a
projected 11 802 clients served in 2016

Other Reasons to Invest in Family Eldercare

• A total of 5116 clients were served in 2006 at an average cost of $785 89 per
- client per year or only $65 49 per month per client The average cost per client

served is expected to decrease each year with the increase in capacity of clients
served in our new office building

• A total of 660 volunteers contributed a total of 11 520 hours to our programs in
2006 The estimated value of these contributed services to our programs was
$840 579 The value of contributed services to our programs is estimated to
approach $2 million in ten years

Alaj 2007
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Appendix E

/

flmilu Qdercare
*-*

2007
BOARD OF DIRECTORS

Gail Sulak President

DeDc Hcbner President Elect

Brent Weber Treasurer and Past President

JC DustV McCormick Secrenn

Chenl George De\elopment Chair

Michelle Bomlla Barbari K Lipscomb

Tom Buckle Ann Marett

Dustm C Bunness Tnsh O Da\

John A Crane Mirk Schreiber

Maggie H Freeman Tern Seller

Craig Hopper Clinton Smith

John O Limon Richard Ihormann

Olrua Usserv

N on-Voting
Karen Langle\

E\ecutive Director, Family EMercare

Ala) 2007



Appendix F * •

flmilu Ejdercare

CAMPAIGN STEERING COMMITTEE

Holly Gilman, Co-Chair Susan Sharlot, Co-Chair

Michelle Bomlla

Tom Buckle

Don Carnes

Pat Craig

Miggie Freeman

Cheryl George

Beverly Kimble

Ann Marett

Gail Sulak

Brent Wcbcr

Karen Langley
xecuhve Director} Family Eldercare

May 2007



Appendix G

flmiiu

BUILDING PLANNING COMMITTEE

Michelle Bonilh

Maggie Freeman

Cheryl George

Tnsh OThv

Tern Seller

Gail Sulak

Brent Weber

Karen Langley
Director, Fa wily Eldercare

May 2007
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