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A2A SHA brand identify plan is well
- described and achievable.
Process is welldescribed, logical,
42B . .
creative and achicvable.
Strategy is well described, logical,
42C . .
creative and achicvable.
Plan for marketing stratcgics is well
42D described, logical, creative and
- achievable. Creativity is shown to
engage target audiences
42F Evaluation plan is well described,
- logical and achievable.
. T TUIOTICT IS Ty
Prme;‘tmh:ﬁg;mem management structure are
appropriate to accomplishtasks, 9 8 9. 7 6 5 4
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. At least one staff member is bi-
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