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RESOLUTION NO. 04

WHEREAS, the City of Austin’s official slogan since 1991 has been
“The Live Music Capital of the World;”

WHEREAS, in Septernber 2001 the Cityglc
prepared by Texas Perspectives on “The Rol¢

Economy;”

‘AS the s 1"'.;; found T almost 11,200 _]ObS and over $11

-.T k

generating an estlmated local economic impact of $25 million;



WHEREAS, the City is host to Austin City Limits Music Festival with an

estimated local economic impact of $7 million;

WHEREAS, the Austin Convention and Visitors Bureau promotes the
Austin live music industry through the Music Marketing Office;

WHEREAS, the task force for the current City Council initiated

economic development effort includes a component for enhancing music, arts

and creative industry in that context;



WHEREAS, the promotion of creative industries, including arts, music

and film, are important components in the City’s economic growth strategy;
WHEREAS, The Austin Music Network is becoming increasingly more

effective at leveraging the limited public dollars invested into its operation, as

originally envisioned,;

popular programs such as:

e In Austin
e Frankie Goes to HighS€Hoo
e AMN Kids Hour "
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thus expandjf Athe di programming and its viewership; NOW,
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BE IT RESQLVED BY<

A

2y, j v
HE CITY COUNCIL OF THE CITY OF AUSTIN:

That ths "1"" rects the City Manager, in preparation for next year's
budget, to facilitate through the forum provided by the Council’s
Telecommunications Infrastructure Subcommittee, the development of a new
mechanism for the operation of the access channel currently known as the

Austin Music Network that would assure that the cable channel is an effective



economic development tool that functions as a regional showcase for Austin

area arts and music, without any contributions from the City's general fund.
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