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11
11
12

Sept. 6

Sept. 13
Sept. 20
Sept. 27
Sept. 29th
Oct. 4
Oct. 11
Oct. 18
Oct. 25
Oct. 27
Nov. 1

Nov. 8

Nov. 15
Nov. 17
Dec. 1

Orientation and Program Introduction
Measurable Market Problems: Method and Action Plan

Differentiated Solutions: Method and Action Plan

Measurable Market Problems: Review Results and Next Steps

Differentiated Solutions: Review Results and Next Steps
Community Meeting and Mentoring

Financial Models: Method and Action Plan
Go-to-Market Plan: Method and Action Plan

Financial Model: Review Results and Next Steps
Go-to-Market Plan: Review Results and Next Steps
Community Meeting and Mentoring

Integration of Results into Go-to-Market

Strategy

Go-to-Market Strategy and Business
Presentations

Business Presentation Revision and Practice
Community Meeting and Mentoring

Final Presentations, Certificate Awards and Celebration



