
Public Meetings – Over 85 Reached 

November 2015 Onsite Public Meeting – 24 Attendees 

April 2016 Public Meeting – 28 Attendees 

3 Focus Groups – 33 Attendees 

July 2016 Onsite Public Meeting 

Promotion – Over 100 Messages Shared
18 Social Media Posts 

3 Nextdoor Messages Shared with 17 Neighborhoods 
(reaching over 5,800 people) 

16 Email Updates to 240 Emails 

1 Advertisment in El Mundo 

20 + signs placed in community

Surveys and Comments – 598 Points of Input 

November 2015 – 90 Survey Responses, 270 Additional Comments 

Spring 2016 Onsite Surveys – 78 English, 9 Spanish Surveys of Park 
Users, with 51 Additional Comments 

April 2016 – 86 Survey Responses, 14 Additional Comments

PUBLIC INPUT SHAPES THE PLAN

PUBLIC ENGAGEMENT SUMMARY 

Public input is an essential part of the Vision Plan process as the City wanted to understand and incorporate 
improvements that would meet users and community needs. Highlights of engagement include:

PUBLIC INPUT 
•	 Park is overcrowded

•	 Litter along City Park Road

•	 Desire to keep park looking natural

•	 Need for turnarounds large enough to    

accommodate RVs

•	 Want for an online reservation system for campers

•	 Need to improve infrastructure

PLAN HIGHLIGHTS 
•	 The City will implement measures to improve park access, encourage advance booking and better 

accommodate vehicular traffic 

•	 The City of Austin has coordinated with Travis County about illegal parking, litter on City Park Road 

and other concerns

•	 Natural materials will be used where they can and fabricated materials, such as a Playscape, will have 

a natural look to them

•	 Turnarounds have been designed at strategic locations that allow for all vehicle types to turn around

•	 An online reservation system for campers has been implemented

•	 Along with improving the camping grounds for RV and tent campers, the City will improve the 

electrical hookups








